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Current	  State	  of	  Affairs

1,000,000



Why	  do	  we	  need	  content	  maintainers	  and	  a	  
content	  policy?
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LIBRARIES’	  
WEBSITE

Purpose: the	  definitive	   source	  of	  
information	   for	  the	  libraries,	  
access	  point	   for	  essential	  online	  
services.	  Represents	  the	  brand	  
for	  OU	  Libraries:	  libraries.ou.edu

LIBGUIDES
Purpose:	  to	  provide	  in-‐
depth	   research	  assistance	  
by	  subjects,	  as	  well	  as	  
research	  support	   for	  
courses	  and	  special	  topics.

BLOGS

Purpose: Provide	   in-‐depth	  
information	   about	  a	  
particular	  discipline,	  
encourage	  engagement,	  
and	  dialog	  within	  a	  
professional	   community.

LIBCAL
Purpose:	  To	  provide	  a	  room	  
booking	   platform,	  and	  
calendars	  for	  maintaining	  
research	  consultations	  and	  
appointment	   requests	  with	  
patrons.

Content	  Platforms
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Libraries	  2.0

• Open	  CMS:	  Services,	  Policies,	  Locations,	  Events,	  Announcements
• Room	  Information:	  enhanced	  information,	  photos,	  integration
• Event	  integration:	  integrated	  into	  location	  pages
• Room	  reservation:	  better	  document,	  policies,	  streamlines,	  integrated
• Floor	  Maps:	  interactive,	  clickable
• Video	  Gallery
• Site	  Speed
• New	  Location	  Index	  with	  new	  locations





Content	  Strategy	  Goals

• Ensure	  public	  content	  is	  accurate,	  relevant,	  and	  reflects	  the	  current	  state	  of	  the	  libraries.

• Create	  a	  definitive,	  accurate	  source	  of	  information	  to	  which	  other	  systems	  will	  link.

• Create	  a	  unified	  voice	  and	  visual	  brand	  across	  all	  content	  and	  service	  platforms.

• Create	  user-‐centered	  policies	  governing	  the	  creation	  of	  Web	  content.

• Ensure	  that	  content	  supports	  the	  mission	  of	  the	  libraries	  and	  the	  university.

• Ensure	  that	  content	  meets	  communication	  objectives.



Writing	  for	  the	  Web

• Identify	  your	  goal
• Identify	  the	  agency
• Identify	  the	  medium
• Craft	  the	  message



Libraries.ou.edu LibGuides Blogs
Purpose: to	  be	  the	  definitive	  
source	  of	  information	   for	  the	  
libraries	  &	  resource	  for	  online	  
services.

Purpose:	  to	  provide	  
assistance	  with	  research	  
help.

Purpose: Provide	   in-‐depth	  
and	  qualitative	  
information.

Social	  Media
Purpose:	  fast,	  frequent	  
and	  informal	  updates	  
and	  a	  medium	  for	  

dialogue.



Crafting	  the	  Message



Readability/	  Simplify

• The	  average	  person	  only	  reads	  20%	  of	  the	  content	  on	  a	  web	  page
• Active	  voice:

“At	  the	  heart	  of	  every	  good	  sentence	  is	  a	  strong,	  precise	  verb”

-‐Someone	  online

• Pay	  attention	  to	  the	  reading	  level
• Inverted	  pyramid

















Be	  your	  own	  journalist

• Identify	  the	  most	  important	  
concept.

• What	  else	  should	  the	  reader	  
know?

• Where	  can	  the	  reader	  find	  
more	  information?







Web	  Content	  fundamentals
• Be	  concise:	  short	  words,	  short	  sentences,	  short	  paragraphs
• Active	  voice
• 1	  concept	  per	  paragraph
• Check	  redundancy:	  Do	  you	  repeat	  words	  or	  concepts?
• Make	  lists
• Use	  quality	  media
• Be	  your	  own	  journalist	  (inverted	  pyramid)
• Hyperlink	  the	  concept,	  not	  “more	  information”	  or	  “click	  here”.
• READ	  IT	  OUT	  LOUD


